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DIGITAL MARKETING

CATCHING
THE DIGITAL
- WAVE

7 Digital media campaigns may be in their infancy but are an

/ increasingly important part of the marketing mix. To date, the
grocery industry has done little more than dip its toe Inthe
water. But if you think it's time for your company to take the

\ plunge, The Grocer is offering a chance to win six months’ free
consultancy. It's time to get connected, says Liz Hamson
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COMPETITION: THE GOLDEN GIVEAWAY

WIN A £30K DIGITAL
MARKETING STRATEGY!

NO IDEA WH ERE The Grocer hos teamed up with oward-
winning digital ogency Untitled (www.
TO START WH EN IT untitledlondon.com) and digital
communications consultancy On&Off
COMES TO DIGITAL‘? _ Communications, which are offering
= . one lucky reader the chance to win six
r y months’ worth of digital marketing
qu T WORRYI == 0 consultancy ABSOLUTELY FREE. The
|r.lj1] o A prize, which also includes free online
ko _ S PR, is worth an estimated £30,000, so
.‘ i oy e it's a golden opportunity to go digital.
¥ ' If you win, Untitled will devise o bespoke
& _ digital marketing strateqy thot's tailored
- specifically to the needs of your company
and brand - whether you want to launch a
new product, develop an existing product or
simply engage with your customer,
You'll also need some online PR advice for such
things as social media news releases, which is
where On&0ff Communications (www.
onandoffcomms.com) comes in.
And if this wasn't enough, you'll appear in the

pages of The Grocer in a series of special features
charting your progress over the six months!




